
BRINGING YOUR BRAND ONLINE

a checklist 

Reserve those social media handles and domain names, babes. This could, 
unfortunately, even affect your company or brand name. Research, and reserve. 
We like namecheap.com for domain registration. Using Squarespace? You get a 
free domain with them. 

Consistency is key. Where possible, your presence online should be consistent. If 
you have to have variations of your name, only have one (for example, if @recspec 
is taken in two places, make sure you use the same alternative for both). This can 
get confusing for your following and customers, so tread lightly down that path.

Develop some sort of visual representation of your brand. Is it a logo, wordmark, 
or even just a color? Unsure? Moodboarding will help spark inspiration. 

Collect assets. Being online requires, more often than not, visuals. Collect photos 
of your products, of yourself, or graphics to tell your story. Create a library to pull 
from. 

Create content. One of the most difficult steps is writing about ourselves and our 
brand. Need help? Enlist the services of a copywriter, or get a friend who knows 
you better than yourself to help brainstorm. We often leave this stage for the end, 
when we should be thinking about it from the beginning. Write a mission  
statement, even if its just for you. What IS your mission?

Determine your strengths & weaknesses & needs. Are you a good writer? 
Consider starting a blog. Are you good at social media, but know having a 
website is outside of your wheelhouse? Focus on that. Selling product? Look into 
e-commerce solutions. Find your strengths online and lean into them. 

Bring it online. Set up your website (we like Wordpress or Squarespace), make your 
online store (we love Shopify - which can also be your website), set up your social 
media accounts (think Instagram, Twitter, Facebook and Pinterest), and connect 
them to each other.  

Be active. Be alive. Once you commit to having an online presence, keep it active. 
Be it stories, retweets, blog updates, or new products, all of these platforms hate 
stagnation and will punish you for it. Set a schedule and stick to it.
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